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2 Tourism Research: A 2020 Vision

11 Tourism research in Latin 
America: past and future 
challenges

Regina Schlüter and Rodolfo Bertoncello

Introduction
-

for which we are responsible, Estudios y Perspectivas en Turismo. For example, 
20 years ago, tourism research was not considered to be relevant, and no support 
from the national agencies linked to science and technological development like 

, Argen-
tina, or CNPq (

of leading researchers from multiple different areas of studies, the situation has 
changed. Many experts have attempted to explain this change in circumstances, 

to the ‘frivolity’ of tourism, an activity ‘indulged in’ by the favoured few, with high 
incomes and low-weighted work schedules. This was the philosophy embodied in 

Theory of the Leisure Class, a theory which demoted the area from 
the echelons of higher studies, rendering tourism unworthy of national sponsor-

considered tourism to be a new means of ‘subtle’ oppression where the ‘whip’ was 
replaced by the ‘sugar’ of luxury leisure time, a useful tool with which dictatorial 

such as tourism, which previously had been viewed as a phenomenon unworthy of 

This chapter aims to address this situation, making reference to Estudios y 
Perspectivas en Turismo
uninterruptedly for the last 20 years. We work on the assumption that the articles 
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11: Tourism research in Latin America 3

region with a comparable history is Turismo em Análise, a Brazilian rather than 
Latin American review, published in Portuguese. Articles in Estudios y Perspectivas 
en Turismo
aspects acknowledged as affecting tourism (considered in the broadest possible 

such as: management, planning, working conditions and the availability of human 
resources, amongst others.

Tourism caught in a positive and negative net
It is common knowledge that after the Second World War, tourism began to be 
viewed as an activity that could contribute towards development at an international 

common solutions. 

Working on the basis of the model imported from Spain, the less-developed coun-
tries, especially in Latin America, foresaw that tourism in general, and international 
tourism in particular, could be the way to gain the foreign investment with which 

considered, on a complementary level, to be a possible strategy for regional devel-
opment, a way to eliminate the marked differences which existed in the Latin Amer-
ican countries, since it was largely the poorer regions, unblemished by development, 
which offered the largest amount of tourist resources, thereby creating employment 

-

such strongly promoted developments involved ‘integrated tourism centres’, whose 
favoured resource was the ‘sun, sand, sea’ triad. ‘Integrated’ meant that even the un- resource was the ‘sun, sand, sea’ triad. ‘Integrated’ meant that even the un-
expected was foreseen, taking into account the region’s environmental, economic, 

-

favoured with beaches to attract international 
tourism developed their cultural resources, a good example being the UNESCO-

expand agriculture, the base economy of the Cuzco–Puno region, and protect the 
Inca archaeological sites. International agencies also invested in developing ecotour-
ism in those countries with outstanding natural resources. Although attempts were 
made in many countries, particularly Brazil, which has the Amazon basin and the 
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